






• Share the calendar where 
everyone can see it, touch it 
and live it 

• Place accountability on the 
team 

• Align directly with PR Pitches  
• Provide big picture and hourly 

details 
• Map out topic themes  
• Tie into trends and seasonality  
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HelloSociety forms strategic relationships between brands and pinners, based on: Personal style/aesthetic Influence in categories like fashion, interior design, beauty, etc. Target audience demographics “Expert” reputation in field (from personal blogs, profession, etc.) In addition to using HelloSociety, we also have created our own blogger outreach network and Pinterest ambassador program 











• Homes.com launched the first 
real estate industry Pinterest 
contest in Feb ‘12 
 

• The ‘Pin It If You Love It’ contest 
was responsible for: 
– Almost 4,000 pins and repins 
– 300+ entries 
– Increased Homes.com’s 

Pinterest followers by 420 
– 420% increase in page views, 

782% in site searches and 
500% increase in leads 

http://blog.homes.com/2012/02/homes-com-launches-pin-it-if-you-love-it-contest/


• ‘Spring Into The Dream’ 
– Partnered with top industry bloggers 
– Bloggers asked to show us what 

‘Spring Into The Dream’ meant to 
them 

– Created a blog post and Pinterest 
Board detailing the ‘Spring Into The 
Dream’ ideas to their readers 

– Winner received $500 and an 
additional $500 to award their readers 
who participated 
 

• How to Enter 
– Repin min of 2 items from the Homes.com 

pinboard and min of 2 items from 
Homes.com Website/Blog 
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Results:470 pins using #SpringIntoTheDream140 recorded Spring Into The Dream pinboards 190 unique pins from homes.com blog59 unique pinboard engagements42% if boards engaged with at least once (all bloggers engaged with at least twice and all reader pinboards engaged with at least once) Page Views – 24,804Visits – 13,392Unique Visitors – 12,324

http://blog.homes.com/2012/05/homes-com-launches-spring-into-the-dream-pinterest-contest/


• ‘Coolest Space in Your Place’ 
Facebook Photo Contest led to 
Pinterest success 
– Runner-ups guest blogged 
– Farmhouse table pinned to 

Pinterest 
 

• Blog Results:  
• Blog traffic increased 4x 

in Sept ‘11 
• 255,000+ pageviews,  
• 214,000+ daily unique 

visitors 
• 100+ comments  
• Nearly 60% of blog traffic 

came from post in Dec ‘12 



http://blog.homes.com/2012/10/infographic-spooky-spaces-spooky-places-the-top-10-spookiest-cities-in-america/




http://blog.homes.com/2012/07/homes-com-shares-red-white-bbq-entertainment-guide/


• In March ‘12, Homes.com 
launched the ‘Learn Effective 
Strategies on Pinterest’ 
Whitepaper for brands looking to 
participate on this social 
networking site 
– Downloaded more than 350 

times 
– Positions Homes.com as the 

authority for businesses 
interested in using Pinterest for 
marketing 

 

http://blog.homes.com/2012/03/learn-effective-strategies-on-pinterest-with-homes-com-pinterest-white-paper/


• Homes.com was interviewed by 
Ragan.com & GetPinterested.com 
in April ’12 
 

• Pinterest Whitepaper received 
pick-up on 
– Social Media Examiner – 

August ‘12 as an example 
business using Pinterest 

– The Huffington Post listed 
Homes.com among the top 3 
Pinterest accounts to follow 



• Recognized by PR News as a Finalist in the Social Media Icon 
Awards for ‘Pin It If You Love It’ 
 





• ‘Spring Dream Closet Makeover’ 
Engaged users across Twitter, Pinterest, 
Facebook, Instagram, the Homes.com blog 
and on email  
– Goal of driving website referral traffic and 

growth across social platforms 
– Supported with Search and Respond 

outreach for targeted terms on Twitter, 
Instagram and Pinterest  
 

• How to Enter: 
– Tune into Homes.com Facebook page for 

daily theme. 
– Visit the Homes.com blog and search for 

your favorite tip or trick in that theme.  
– Pin your favorite, using #SpringDream in 

the pin description to enter. 
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Users pinned images from the Homes.com blog to their Pinterest profile with the hashtag #SpringDream for the chance to win. Search terms included: #SpringDream, “Spring cleaning”, “Organize house”, “Organize home”, “Spring home”, etc. 



Facebook Media Buy 

Tweets 

Facebook Posts 



Blog eBlast Newsletter 



Pinterest Engagement Twitter Engagement 



• Metrics:  
– 207 Pins (16.5% increase) 
– 177 Pinterest entries 
– 78 Pinterest engagements 
– 8,701 (6%) Facebook growth 
– 854 (7.3%) Twitter growth 
– 94 #SpringDream mentions   
– 535,870 impressions 

• Overall Website Traffic: Nearly 28,000 unique visitors to Homes.com 
in March 
–  62% month over month increase 

• Pinterest Traffic: Nearly 30,000 visits in March  
– 61% month over month  increase 

• Pinterest Page Views: 54,000+ page views in March  
– 37% month over month increase 
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Overall traffic to the blog shattered all records with 204,458 total page views for March!



















• Whitepaper: http://bit.ly/HomesPinterestWhitepaper  
• Analytics:  

– Pinterest Web Analytics: See what people are pinning from your website 
– Pinterest.com/Source/YourDomain: See what people are pinning from 

your website 
– PinAlerts: Receive email notifications  
– Pinerly: Suite of tools to post and measure while suggesting content to 

pin 
– Curalate: Finds and consolidates comments and conversations, aids 

discovery of fans and advocates 
– Pinfluence & Pinpuff: Measures your popularity on Pinterest 
– Repinly: Finds the most popular pinners, boards and pins on Pinterest 
– PinReach: Understand engagement (repins, followers, pins, likes, 

comments, trends) 
 
 

http://bit.ly/HomesPinterestWhitepaper


• Verify Pinterest page to allow you to deep dive into more analytics  
• Grow your influencer network and develop an ambassador program 
• Engage with your super fans 
• Develop an integrated digital strategy to increase website visits and 

engagement 
• Host contests to further engagement and provide clear instructions 
• Document highlights, lessons learned and challenges 
• Understand that Pinterest is a referral powerhouse  
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